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Social Campaign for Change
Social campaigns for change movements are predominant ways that have been studied extensively. These movements have been in use for decades by different groups of individuals across the world. In achieving their goals, the people use other methods that range from peaceful means, including marches and lobbying, to more aggressive forms. The social movements not only use these tactics in challenging their opponents, but they also gain the attention of other people from outside the movement. Social campaign movements have been conventionally viewed as organized efforts that change society's significant institutions' attitudes, beliefs, relationships, and values. It has significantly been recognized that these movements help generate collective identity and new ideas since they also acknowledge reality. This essay will take a look at the Occupy Movement as a form of social activity in photos and the messages they are trying to put across in society today.
[image: ]
Occupy movement
The National Bureau of Economic Research suggests that almost half of American households went through financial distress due to the 2008 financial crisis. This led to frustration that drove me to look for a public response. As an international progressive socio-political movement, the Occupy movement expresses its view regarding economic and social inequality and the lack of the right democracy across the globe (Reinecke & Ansari,2020). The Occupy movement grew all through the nation and even across borders of a number of other countries. 
[image: ] The group felt like there was a need to improve the democratic system, and as their issues grew, so did their chants and slogans. The chief motto is "We are the 99%”. Their demonstration gained attention from the media, and their plight was highlighted. This campaign's overarching goal was to discover the rhetorical patterns all through the actions that were being protested for investigation.
Even though they had attempted to uphold vague demands, the demonstrations were focused on central issues. The financial crisis was of great concern, just like the considerable corporation powers in dictating the market. In their initial protests, the demonstrations felt like their interests were not being adequately represented in the state. Equality increased feeling when it came to taxes as well as supporters of the occupy movement were not satisfied by the large tax contributions of large corporations. They felt that there was a need for a democratic system that is improved. The large corporation’s role was just taking a lot of tax, which led to the expansion of their main issues. While this was going on, so did their chants and slogans. The phrase, "We are the 99% as their main slogan is displayed on their website, the “We kick the ass of the ruling class,” “Banks got bailed out” clearly depict a message that desperately needs to be acted upon. 

[image: ]
Most of the Occupy Movement demonstrations have inspired those of all classes to join in their efforts, but not that exclusive in some of the ethnicities. The ones that joined inspiration came from their famous slogans of rallying. Still, the slightest acknowledgment of inclusion was not enough in engaging the citizens of the minority or even persuade them to join. The "We are the 99% has only promoted the struggles of the economy but only involve the white privilege expanded perspectives for the 99% had benefitted from institutions that had initially worked in disenfranchising minorities (Reed,2019). Notably, in some manner, the slogan has encouraged the establishment of the Occupy movement efforts. However, many people still believe that the Occupy movement is a cultural experiment that was a political failure.
[image: ]In all their campaign movements, technology has played a significant role in creating awareness. This is evident through the use of websites and social media platforms where they put across their message. As much as there has been a success in their demonstrations, they have been criticized for the way they chose to approach their concerns, that is, through protests, even though most of them were peaceful. The campaign managed to accomplish their target, for there are representatives concerned with the living standards of people when it comes to employment and pays. Notably, the medium chose by the campaign complimented their goals for all the movements are able to reach their target audience as well as get reactions. 
[image: ]The social change movements campaign gives the public spaces for coming up with new thoughts, generating new ideas, and activating new actors through articulating consciousness. Therefore, by providing new knowledge, reflecting their own identity cognitively, speaking on what they stand for, and challenging the dominant social order assumptions, the social campaign movements come up with new ideas that are essential to the human creative process. Therefore, the social campaign change movements develop views from all over the world, restructuring recognition that recognizes reality. The main cognitive essence of these movements' campaign is a vital source of the new social images and the social identities transformation. 
[image: ]
The Occupy movement has most certainly gone through a lot of hurdles, both external and internal, but they have their persevering power present as their appeal and visibility increased. Keeping up a presence is not the only vital social activism aspect, but such a magnitude is healthy to the public. Movements have also been discerned as creating the entrepreneur’s manipulation skillfully or social resources mobilization (Morgan & Chan,2016). This approach suggests that collective actions have been linked to specific structures of opportunism.
[image: ]The importance here is given the human action rationality, where the social movement participants calculate the benefits and costs of their participatory action in a mobilization collection. The mobilization act sets to highlights the sets of social movements that are seen clearly as part of the American social reality in terms of management. 
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